SUBJECT: International Business

Negotiations
HOURS: 30
YEAR

Name/title of the
author:

Course Description:

Learning Outcomes
(Goals and Objectives of
the course):

Entrance qualifications:

Course Content:

Assessment policy
(examination):

ECTS: 3
SEMESTER

The course is designed to provide the participants with knowledge about
main issues of business negotiation between representatives of different
nations (states), ethnic groups and corporate cultures. The impact of
differences is analysed upon a broad foundation of basic issues of
negotiation theory and practice, and not only with the use of most
common typologies of characteristics of cultures. The introductory part of
the course includes presentation of basic issues of decision theory, conflict
management, logical foundations of discussion, communication,
persuasion, typical negotiation techniques and ethics of negotiation.

Business negotiations between representatives of different countries are
discussed with reference to the following issues: context of negotiation,
political, ideological, institutional and cultural differences. Cultural
discrepancies are analysed with application of majority of typologies of
characteristics of cultures proposed in contemporary literature.

The aim of the course is to provide the participants with knowledge about
main issues of business negotiation between representatives of different
nations (states), ethnic groups and corporate cultures. After completion of
the course the participants will be able to take part in international
business negotiations and in other forms of international, and intercultural
business communication.

Suggested completed courses: General Management, Human Resources
Management, Marketing, Introduction to Game Theory, Communication
(optionally)

Decision theory and practice - repetition

Conflict in organization and conflict management

Definitions and typology of negotiation

Communication and persuasion

Principled negotiation

Discussion and negotiation

Barriers in negotiation

Ethics of negotiation

International business negotiation — context and determinants

10. Intercultural negotiation - determinants

11. Adaptation in inter-cultural negotiations

12. Characteristics of various participants of international business
negotiations — ethnic groups, nations, regions

13. The impact of ideology, politics, legal systems on international
negotiations

14. The impact of global systemic environment upon international

negotiations

QONOUNRAWN =

Examination, case studies, discussion, activity and attendance
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Lecturing, discussion, role playing, case studies - prepared by the
lecturers as well as by the students, presentations by students, field
Methods of Instruction: research by the students, discussion of research results.

Notes / suggestions:



